PART A: PRINT AD ANALYSIS  
Suggested Time:  40 minutes					 Total Marks:			      /23
Examine the advertisement on page 6 of this exam and answer the questions in complete sentences on the foolscap provided.  Base the length of your response on the mark values given.  Be sure to make specific references to the ad.

1. Who is the target audience of this ad?  (T – 1m)  Provide one specific piece of evidence from the ad to support your answer.  (T – 1m)
2. What is the purpose of the advertisement (other than to sell the product)?  (T – 1m)
3. List one explicit value or attitude communicated to the target audience.  (K – 1m)
4. List one implicit value or attitude communicated to the target audience.  (T – 1m)
5. State and provide an example of one advertising strategy used in the ad.  (K – 2m)  
6. What is the general mood of the ad?  (K – 1m)  Explain how this mood is created.  (T – 2m)
7. Examine and explain the relationship between the text and visuals.  (T – 3m)
8. State two points of the rhetorical triangle (logos, pathos, ethos) found in this ad and provide an example of each.  (K – 4m)
9. Evaluate the effectiveness of the ad with reference to the rhetorical triangle.  If the ad is missing one point of the triangle, discuss the effect of its omission.  (T – 6m)
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