ENG 4U1
PRAISING THE CANDIDATE – ORAL AD CAMPAIGN
Praising the candidate is a kind of ad that a campaign will run in support of their candidate. These types of advertisements show the strengths of the candidate.  They paint the candidate in a positive light, making him or her seem likable.  These advertisements are used to explain the candidate’s stance on the issues. 

THE TASK – PART A
Imagine that you are Hamilton or Jefferson or Aaron Burr and you are running a campaign to become the president after Washington steps down.  Create an oral ad campaign of 30-60 seconds which will highlight the candidate’s strengths by meeting the criteria outlined above for praising the candidate.  You can either film your ad or present it live, but your campaign must:
	· include the strengths of the candidate
	· include relevant background track (music)

	· portray the candidate as likeable
	· include relevant background visuals (backdrop or set)

	· briefly state the candidate’s stance on an issue
	· include props and costume (traditional or contemporary)



THE TASK – PART B
After creating your ad campaign, write an entry in which you reflect on and explain your choices for the each of the criteria listed in Part A.  

Refer to the attached evaluations for the specific success criteria for both parts A and B.


	
LEARNING GOALS AND EXPECTATIONS

	We are producing an effective media text for a specific audience and purpose.


	We are producing a media text using appropriate form, conventions, and techniques.


	We are using a variety of vocal strategies (tone, pace, pitch, volume) and non-verbal cues (facial expressions, gestures, and eye contact) to convey meaning.


	We are using a variety of audio-visual aids to support and enhance oral presentations.


	We are reflecting on and explaining the choices we made as media producers.











ENG 4U1
EVALUATION FOR TASK A: PRAISING THE CANDIDATE
	CATEGORIES SUCCESS CRITERIA
	COMMENTS
	
MARK

	Knowledge/Understanding
	
	
	
	
	

	
· media text highlights the candidate’s strengths and stance on an issue by drawing on relevant information in the text


	
	



	/10


	Thinking
	
	
	
	
	

	
· ad campaign is creative and original, and captures and maintains audience’s interest

· campaign is persuasive and convincing 


	

	



	/10

	Communication
	
	
	
	
	

	
· variety of vocal strategies (tone, pace, pitch, volume) are used effectively to convey meaning

· variety of non-verbal cues (facial expressions, gestures, eye contact) are used effectively to convey meaning

· information is clearly and logically organized

	
	








	/10

	Application
	
	
	
	
	

	
· media form, conventions and techniques are used effectively to convey message

· audio-visual aids effectively support and enhance oral presentation


	
	




               /10



METAWRITING JOURNAL EVALUATION FOR TASK B: REFLECTION
	THINKING					     /10
· responses are developed and detailed

· clearly explains reasons for choices made regarding media codes, conventions and techniques

	COMMENTS



