ENG 4U1

PRINT AD ANALYSIS

The Task

Your task is to choose one print advertisement and write an analysis wherein you answer all of the Questions for Analysis listed below in complete sentences and/or proper paragraph form.  Your ad must incorporate at least two points of the rhetorical triangle (logos, pathos, ethos), but you will be asked to address all three in your analysis
Questions for Analysis
1. Who is the target audience of this ad?  (K – 1m)  Explain your answer by referring to specific evidence from the ad.  (T – 1m)
2. What is the (“hidden”) purpose of the advertisement?  (T – 1m)  
3. List one explicit value or attitude assumed to be shared by the target audience.  (K – 1m)  Explain your answer using specific details from the ad.  (T – 1m)
4. State one implicit value or attitude assumed to be shared by the target audience?  (T – 1m)  Explain your answer using specific details from the ad.  (T – 1m)
5. State two advertising strategies used in the ad.  (K – 2m)  Explain your answer using specific details from the ad.  (T – 2m)

6. What is the general mood of the ad?  (K – 1m)  Explain how this mood is created.  (T – 2m)

7. Examine and explain the relationship between the text and visual.  How do the two complement each other and work to impact the message?  (T – 4m)

8. Evaluate the slogan within the ad? Is the slogan effective? Why or why not? (T – 2m)

9. In a fully developed, well-written paragraph, evaluate the effectiveness of the ad with reference to the rhetorical triangle (all 3 points of the triangle). Provide at least one example for each point of the triangle and explain their effectiveness (how each point contributes to promoting the product or service).  If the ad is missing one point of the triangle, state the two points of the triangle found in the ad, providing at least one example for each, as well as explaining their effectiveness, and then discuss the effect of what is omitted.  (A – 10m; C – 5m)

	Learning Goals

	· we are learning to analyze and evaluate the effectiveness of an ad

	· we are learning how pathos, logos and ethos can impact the effectiveness of an ad 

	· we are learning how advertising techniques contribute to pathos, logos and ethos

	· we are learning how language and form impacts meaning/message

	· we are demonstrating effective written communication



K     /5	                      T      /15           	            C     /5	                       A     /10








